poor quality. Our goods are

Prici higlrpriccd‘, but we give ‘
Ficing customer service. An(_l a lot of
B ' our goods are mid 'pncm‘l: 1o
eniir g00ds are low-priced. cheap and not expensive.
l ctmanently low pricing means it

ve charge low prices all the time.

T1E- 77 R T

E E , e
) b
Pr' ( i g are
e Kou mean cheap: your gnodq

PO S D

AT R

Your goods are eXpenstve:
Customers don’t need service.

o R S T

Yes. We have loss leaders —
cheap items ta 1tiact

customers in, But it’s all
below the ‘official’ list price
or recommended retail price.
We have a policy of
discounting, selling at a

- discount to the list price. /7 ¥ A TR IR R
\ el e

If he goes on
undercutting us, we
" can’t stay in business

You must be selling some goods
at cost (what you pay for them)
or at a loss (even less),

|/‘£(‘7 """«\',-‘);; b o
Word combinations with ‘price’ (AT Vs T G
( boom a good period for sellers, when prices are rising (lUiCk])_’#____“ LA
controls government efforts to limit price increases .
cut a reduction in price 4o
price l;ﬁ(e an increase in price . ; = {
war when competing companies reduce prices in response to each other
leader a company that is first to reduce or increase prices i
tag labe} attached to goods, showing the price; also means ‘price’ |

Upmarket and downmarket

Products, for example skis, exist in different models. Some are basic, some more sophisticated.
The cheapest skis are low-end or bottom-end. The most expensive ones are high-end or top-end
products, designed for experienced users (or people with a lot of money!). The cheapest entry-
level skis are for beginners who have never bought skis before. Those in between are mid-range.
If you buy sophisticated skis to replace basic ones, you trade up and move upmarket. If you buy
cheaper skis after buying more expensive ones, you trade down and move downmarket.

Downmarket can show disapproval. If a publisher takes a
newspaper downmarket, they make it more popular, but less BrE..upmarket, downmarket |
cultural, to increase sales. AmE: upscale, downscale |

Mass markets and niches

Mass market describes goods that sell in large quantities and the people wha buy them. For
example, family cars are a mass market product, A niche or niche market is a small group of
buyers with special needs, which may be profitable to sell to. For example, sports cars are a
niche in the car industry.
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Look at the price list. Are the statements below true or false?

I The pricing policy is to sell below
list prices.’

2 The Adagio is low-priced, and is
cheaper than the competition.

3 The mid-priced madels are the Brid ,

and the Capricioso.
4 This retailer charges 16,908 eurps|
for the Delicioso.

5 The Delicioso is the highest- -priced mndd

l
|
|
|
!

All prices In euros

Model

Adaglo
Brio
Capricioso
Dullcloso

g,
ity

6 The Delicioso is cheaper than the u)mpelnmn

7 All models are sold at a discount.

List brlca

11,541

13,349
15,742
16,908

9,999
12,999
14,999
15,999

Caomplete the sentences with the appropriate form of words from B opposite,

11 A prices=i. (.

2 Britain’s house price .

worth 25 per cent more than a year ago.

3 Consumers will get price .. .
4 When President Perez ended price

5 Petron is a price

)

. of eight per cent off phone bills from May.

: O]JI price

: t;;};:,)r;lllv;,'

product
10,500

12,896

14,987

14,442

R RN A AR S 1

by Mills may indicate the start of price increases by other producers.

. has gone beyond London, with properties in Kent now

2, electricity, phone and transport COsts went up.

6 The project had many design problems, pushing up the price ..

from $11 million to $26 million.

5 it’s usually the first to offer lower prices.

for each helicoprer

7 There is a price : 5. between Easyjet and KLM on the London to Amsterdam route.

Correct the mistakes in italics, using expressions from C and D opposite.

Over 4o Hou

ef

I’'m Denise van Beek, from sailing boat company INordsee
Marine. We have somethmg, [01 gyerygne. If you've never
sailed before, try our (1) mrrl range mmlcl, the Classic. [t’s
six metres Jong and very easy 1o sail. After a year or two,
many customers (2) trade down or (3) 1 \[ |

something more ( 4)’?’14&5;{0 like the (5)
Turb0§all} \ylth more equipment and a bit more hl:\nxy Our
(6) bottomd end product is the Fantasy. It’s 15 metres long
and has everything you need for comfort on long voyages
We also produce the Retro, a traditional boat. There's a
small but profitable (7) mass market for this type of boat.

take upmarket to
entry ]c ¢f njne-metre

What is fhe Fange of pm«lu( ts or services oliered by your company or one yau adniire?

- How are they priced?

Are there price wars or government price controls in your countiy?
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